i >
jﬁ%@ﬁ (& factorso

Anatolia Yuuth Assumalmn

©FAMILLES DU MONDE as.b.l.

Co-funded by the
Erasmus+ Programme
of the Europe n Union

Newsletter

Within the framework of the Migrantech
project, a kit of 40 e-modules intended for
migrants/refugees and professionals
working with this public and allowing the
development of the most valued skills on
the job market is freely available on the
digital platform migrantech.org

In order to improve the content of the e-
modules as well as the design of the
platform, the latter was tested within
AMSED by 40 migrants and/or refugees,
who provided feedback in the form of a
guestionnaire on the content and form of
the modules, as well as on the platform's
ease of navigation.
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THE ORGANIZATION OF THE TESTING PHASE

e The profile of the participants

The platform was tested by 40 participants during 5
sessions organized in Strasbourg, at AMSED
headquarters.

The profiles of the participants were very diverse,
being of different ages and nationalities: they came
mainly from Iran, Ukraine, Georgia, Syria, Morocco,
Algeria, Chechnya, Tunisia, Afghanistan and
Vietnam.

This diversity of profiles was also seen in the
difference in the life paths of the candidates and in
their levels of qualification, some having fled the
war, others having lived in France for a long time,
and still others having graduated. It was interesting
to note that this may have largely influenced their
approach to the training program and their
requirements for it.

The five sessions of the testing phase were held in
a dedicated room, where each participant had a
computer provided by AMSED. Each session
included between 10 and 20 participants from the
AMSED database.

After welcoming the participants, the AMSED team
introduced the project and its main objectives, and
explained that they could choose a module to
complete on the platform. Questionnaires were
then distributed, to which the participants answered
according to their impressions on the platform and
the content of the e-modules.
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